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IJIEMEHTBI BPEHL MNJIATGOPMbI

B recrpadv4eckomM UEHTDE FOpo4a Ha MecTe
IEOCROBHHOTD A3HAWAETA NOABWICE HOBRF LIEHTR
MEMTAXEHKA DOMHEKOBO NEMENEKaTeNEHEHE ANA BOEre
ropoaa, roe MOXHO NoYYRCTEORATE CoBR MoIHEM,
COBPEMEHHEM, CUACTIMERM, 3080k BCE COZOAH0 4NA
yaebcTea W ¢ 2aeenoMo AobpoTHLIM KaYaCTROM, 3nech
cofpadn myywae ana Tebn

MpoexT yHUKANBHOMD ANA Fopeaa Macumaba
Caman WWpoKas NpencTasneHHacTs Bperaos B
rpone Toprozo-pazenekatenLHOS
MEOCTRAHCTAD © DONbLIWM BRIbOpEm

KDYMHBE KYNETYRHBIX MERONRMATHEH,

MECTD BCTPEY, NpaBEENEHWA NoCYra,

awixon K Habepexkal pekw CaWArs

KMHOTeaTp MAX, pecTopaHH bIA

AB0PME T NaRCDaMHEIM B QOM

DETCKMA LEHTp passieyeHui

< ATPMBYTHI

TEM.‘“&" Hename/Tosopums gal

Fazreif, MoaHe R, KN3coHEH, DonslLoa,
NOOCTOPHEE, COBREMEHHLIA, AKTHEHEIA,

MECCOBRM, K3YBCTERHHEA, MHTERECHBIW

LUEHHOCT meveereeesseereeenie

[penocTagHTE XHTEAAM
OpoLA CaMed GonbWoR
BWOOR TOHAPOR, YOIYT K
PRIENEYEHHA B DIHOM
mecTe, ChopMUpoBEaTh
KAHECTHEHHYID KyIhTYRY
WONMAHTE ¥ CEMERHDMD
MUCCIAT meeeeeereemei i R S ———
WWTEAAM FOpOAA HOBLIE
TOEIPE W BME

BREMANPENDLEERDEHMA
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TAKOW XE PA3HbI KAK XEJTAHUS
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.. JE BPEMA NETUT HESAMETHO
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3JIEMEHTbBI BPEHL, TJTIATOOPMbI

......................... S HOBM3HA/Bb|50P

Mexay AByMsi KpyNHEWLLIUMIN FOPOACKUMY 30HaMU NosiBUICS BONbLIOK, KOMMOPTHBIN AOCTYMHBIN
TOProBbIN LLeHTP C caMblM pa3Ho06pa3HbIM aCCOPTUMEHTOM, FAE MOXHO BbibpaTk Bce, YTo yrogHo. OH
6nn3ok Tebe 1 TBOEMY Kpyry. 34eCb MHTEPECHO M KOMGOPTHO NOKYNaTb U NPOBOAUTL BpeMs. MIMeHHO
34€eCb NOSBASIOTCS Jly4LUMe HOBUHKW U MPOXOANAT rnaBHble cobbitus. 3aech Tbl YyBCTBYeLb cebs «Ha
0fiHOW BONHE» C XuTensiMu bonblumx ropopos. Ciofa MOXHO NPUATK 338 NOKYNKaMU U NPOCTO Tak.
3peck y Tebs camblii bonbluoit Beibop. TyT Thl YyBCTBYelwb cebs B LieHTpe rnaBHbIX cobbiTuii roposa.

Pa3Ho0bpasHbIi, HTEPECHbIN, NyYLUniA, BONbLLONR, KaYEeCTBEHHBIN,
KOM®OPTHbIN, LOCTYMHbIN, A8 BCeX

C 37011 Lenblo bbin BbibpaH 3eMenbHbI y4acToK, pacrnosoXeHHbI Ha NepBoii IMHAN OfHON U3
LieHTpasbHbIX aBTOMarucTpanei ropoaa, Kotopas CBs3biBaeT Mexay coboin aBe kpynHeilime
ropofckue arnomepauuun. Ha yyactke b6bin nocTpoeH KpynHewLLnii TOproBbli LLeHTp ropoaa,
rfie Bnepsble bW NpefcTaBeHbl MarasuHbl NOMYNSPHBIX MEXAYHAPOAHbIA U POCCUACKNX
ATPM ByTbI """ & 6peHpoB. ToBapHbIii aCCOpTVllJIeHT npoaymaH TaKVIhﬂ obpasom, 4Tobbl NpeaocTaBuTb

HaubonblueMy Yucny xuteneil ropopa HaumbonbLinii Beibop. 3aeck cocpegoToyeHa Hanbonee
pa3Hoobpa3Has B ropoje passriekaTesibHas 30Ha ANs AeTei, KWHOTeaTp 1 NpeanpusTus
06LL1eCTBEHHOrO NMUTaHWUS.

pefocTaBUTb XUTENSIM FOPOAa BO3MOXHOCTb NpUobpecTty fOCTOMHbINA
aCCOPTUMEHT TOBapOB W YCAYr Mo NpueMaeMbiM LieHaM. [laTb Xutensm scero
M M CC M S:I _______ e TOPO/Ja BO3MOXHOCTb MOKYNaTh KaYECTBEHHbIN TOBAp B KOMMOPTHBIX YCIOBUAX
B oagHoM MecTe. C aToi Lenbio bbin co3aaH NpoekT 60bLLIOro TOproBo-
pasBiiekaTesIbHOro LeHTpa, KoTopblii 0bbeanHun B cebe npegsioxeHune
Havbonee BocTpeboBaHHbLIX y ropoja ToBapoB 1 ycnyr. [1ns bonbluei
npvBnekaTenbHOCTU B NpoekT bbina gobaBneHa pasenekaTtenbHas
CoCTaBAsAoLLas, paccyUTaHHas Ha BCIO CeMbIo.
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LPYrOu

NPUATHbIN
NPOBOANTS
BPEM

LLEHTP COBbITUN

NPUXOAUTb BCEM BMECTE

AAPUT PAIOCTb
NMPOBOBATb YTO-TO HOBOE

YAOBHO
AXOOUTCAH

PAZHbIN
ECTb BCE
KOM®OPTHbIN
MOLHbIN
CEMEVIHbI
VHTEPECHbIV
YHUKATBHbI I
159 MEHS

APKUE 3MOLIUUA

50JIbLLIOU

KAYECTBEHHbIN KPACUBbIU

bbiTb B TPEHAE
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